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2.

General Instructions:

1. Candidate must write his/her Roll Number on the first page of the Question Paper.

2. Please check the Question Paper to verify that the total pages and total number of questions contained in the
Question Paper are the same as those printed on the top of the first page. Also check to see that the questions are
in sequential order.

3. Making any identification mark in the Answer-Book or writing Roll Number anywhere other than the specified
places will lead to disqualification of the candidate.

Write your Question Paper code No. 64/ OSS / 2-A on the Answer-Book.

5. (@)  The Question Paper is in English/Hindi medium only. However, if you wish, you can answer in any one
of the languages listed below :

English, Hindi, Urdu, Punjabi, Bengali, Tamil, Malayalam, Kannada, Telugu, Marathi, Oriya, Gujarati,
Konkani, Manipuri, Assamese, Nepali, Kashmiri, Sanskrit and Sindhi.

You are required to indicate the language you have chosen to answer in the box provided in the Answer-
Book.

(b)  If youchoose to write the answer in the language other than Hindi and English, the responsibility for any
errors/ mistakes in understanding the question will be yours only.
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BUSINESS STUDIES
TR 3T

(319)
Time : 3 Hours | [ Maximum Marks : 100
U : 3 94U ] [ gutiek : 100
Note : (i)  All questions are compulsory. There is no overall choice, however, alternative choices

are given in some questions. In such questions, you have to attempt only one choice.
(i) Marks allotted are indicated against each question.

(iii) Each question from Question Nos. 1 to 10 has four alternatives - (A), (B), (C) and (D)
out of which one is most appropriate. Choose the correct answer among the four
alternatives and write it in your answer-book against the number of the question. No
extra time is allotted for attempting multiple-choice questions.

fdor: () W uw H e | ol we-um H ferhed T €, R oft w5 vl | ariafen faened 1 U@ Wt
Tl H I Tk & forshed BT SR I R
(i) TR YT A ITH 3k TN T ¥ |
(i) T H@N 1 Y 10 T F I F § =R faswhed - (A), (B), (C) den (D) few mw &, fi & ww
T U & | ORI ket § | 9E I g a9 A SW-YReaeht H 9 G F " St
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1.  This principle of management states that placement of man and materials should be properly 1
made :
(A) Unity of Command (B)  Unity of Direction
(C) Scalar Chain (D) Order
TE g 1 78 FHGTI Seoid il § o gw i wmft <1 6t Sfea =ereen g1 =1feT -
(A) ST T Tl (B) Ti<wr =t waan
(C) HIH e (D) EHfed e
2. Under functional foremanship who among the following has to ensure that output agrees to 1
the standard of quality set by the planning department :
(A) Inspector (B) Speed Boss
(€©) Gang Boss (D) Time and Cost Clerk
FHATTHR TS & T=Td 0 | 9§ A I8 YHAfaa war ¢ fob Scare dreen fasm gry wenfud Toramn
THhI & 3TTET T :
(A) las (B) TIfd AR
(C) el ek (D) wHI Ud aFd fafas
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3.  Which of the following type of organisation is managed by officially appointed managers ? 1

(A) Informal (B) Formal

(C) Both (A) and (B) (D) None of the above

frt & § fFg TR & G o1 yeiy eifuefies w9 @ frge fhe T yeieehi Ry foham <man €2
(A)  STHTETRES (B) =i

(C) I (A) T (B) (D) ISR H ¥ i Tl

4.  This function of management helps in getting right people, for the right job and at the right 1

time :
(A) Planning (B) Organising (C) Staffing (D) Directing
TEg I8 HE Sted T W, 3fEa 78 ok fAg qen Sfea «Anil 9T e el e i ¢
ISEREEIEE! (B) ETaA (G ERERIESET (D) Trdem

5.  The maturity period of this money market instrument ranges from 15 days to one year : 1
(A) Call Money (B) Treasury Bill
(€) Commercial Paper (D) Certificate of Deposit

39 g1 SSR 993 <t qfkagerdn e1af 15 fo7 9 e ad 2t © -

(A) HITHE (B) =il fora
(C) =nfursaeh 9ot (D) STHT JATITIS
6. A contract whereby one can use the assets of the other with due permission of the owner on 1

payment of rent without purchasing them is called :
(A) Foreign Investment (B) Lease Finance
(C) Retention of Profit (D) Cash Credit

T U 31 Foreen st=wia T =afed forelt 311 =afo sht aieeafa st ST Hifereh t Wedfd §
3% TR fom foRmn A e o Tohdl ©, Heamdl © ¢

(A) faceft frem (B) gl W fareie

(C) i 1 HIH (D) I |
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7.  The function of marketing that involves collection and analysis of facts relevant to various 1
aspects of marketing is called :

(A) Product Planning and Development

(B) Marketing Research

(C) Standardisation and Grading

(D) Promotion of the Product

foraum =1 =% s foad fauom & gefia fafu= weeeii & fau qei =1 gugo iR faveror afmfea
§, AT § :

A) AR e AR o
B) fauue sy
C) W SR Fofieho

(
(
(
(D) 3<UIE 1 Gareld

8.  Which of the following is not an element of marketing mix ? 1
(A) Publicity (B) Product (C) Promotion (D) Price
= & | FA-w1 faoor fag =1 1 sew T 22
(A) HEX (B) SR (C) o (D) T

9.  Which of the following methods of pricing is used for introduction of new products ? 1
(A) Competition Based Pricing (B) Demand Based Pricing
(C) Cost Based Pricing (D) Objective Based Pricing

1= 7 9 qeafyio ot w1 9 fafy 7o 3kl #1 a9R § 3aRA o e STEn & S § 2
(A) gfafirn snenfa geafraio (B) HIT Ra oAy

(C) <mTa 3Tenid FeAHgRo (D) &g el qeAfigio
10. Under which of the following Consumer Right a consumer has a right to receive knowledge 1
and skill to become informed consumer ?
(A) Right to be informed (B) Right to choose
(©) Right to be heard (D) Right to consumer education
=1 o 9 form 9o TR o ST=IId Ueh U &l Tk gfod SUHIERT o4 o foarg 99 den
IV W FTH HT ATHRR 82
(A) = 9 I STHHRR (B) =IF whI ATUFRR
(C) Yo 1 AHR (D) Ui freT w1 AfURR
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11. Name the function of management that harmonises group efforts so as to achieve common 3
objectives. Also list any five characteristics of this function.

Jait % 39 A I AW T S TEE Sl 6t Wi % T 9 % g § ThEad | g1 59
e i ol e fadmaredl st = ot s

12. Name and explain the concept in organising that refers to the systematic effort to delegate 3
authority at all levels of management and in all departments.

TS hl 3 STAYRON k1 AH ST a2 THARE fSrdent 279 37 swieg 9o 9 § S Ry ysieH &
[t T S e favm § AT Sfaor B § |

13. Explain the importance of business finance by giving any three points. 3

g T4 fowg <d gU Haditaes fad & ol ol 99ems |

14. Distinguish between ‘advertising’ and “publicity” on the following basis : 3
(a) Payment (b) Identified Sponsor (c) Purpose
“foqma' T ‘yER' ® T o YR W =R e
(a) 9TaH (b) TAR=a Team & YN (c) <&

15. Describe the various types of products on the basis of tangibility. 3

TIETA1 o YR T fafa= R & 3Rl 1 9 Hifse |

16. Explain any four points that highlights the nature of principles of management. 4
&Y o fagl sl Jhfd T YT S dret foheal =R fogsli ol T9emse |

17. State any four benefits of training to employees. 4

HUET bl TR0 o fohdl TR 4l 1 Soeid hife |

18. Explain the need for business finance with the help of any four points. 4

ol IR fogaTl o1 TRl § Haaiaeh fa< &1 STewaehdl sl THEET |

19. Explain ‘Awareness Programmes’ as means of Consumer Protection. 4

IUTERT TI&T0T & WIUH1 o B9 H  Sechdl Shidshdl’ ol THEATRY |

20. ‘Wholesalers and retailers provide useful services to both producers and consumers’. In the 4
light of this statement explain the role of middleman in the Chain of distribution.

“olieh Tershel Td e Tashal ScaTeehl TE STLTERTeT SHi o1 STANT Jamd e id &1’ 39 U &
gehTel H faaRor S@en H§ geaeei st yfient sl 9HeET |
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21. Explain “Work Studies” as techniques of scientific management. 5

SR Yoie, <kl Tafedil o ®9 § ‘o ATl Sl THAET |

22. State any five points of importance of communication. 5

YU % Hecd & fh<l ure fagatl o1 Seor@ i |

23. With the help of any five points explain the role of small business in India. 5

o=l o fargall =it Temadr ¥ uRa o oY SerT S YfHeT ol 9HeEy |

24. Explain any five objectives of “‘Marketing’. 5

“faqur’ < Tl o= Se9dl &l 9HSET |

25. Explain any five points of importance of external trade. 5

QI SATIR & A & fohel ure fargedl 1 guemeu |

26. Is management a ‘Science’ ? Explain. 6
N Yeiel O o’ 82 wweEy
OR / 3o

The three levels of management taken together form the “hierarchy of management’. Explain
the functions, positions and relations of different levels of management with the help of a
diagram.

Tag % A TR GIH €9 YE F WUH 99§ | T e a6t meEd @ yeey & fafys w)li w6
T, US| TS T ohl THSET |

27. ‘Planning is of great importance to management. Inspite of this fact it suffers from many 6
limitations’. Explain any three such limitations.

‘geier % AU fRieH 1 oTcafush Heed ®1 39 % e[S 9kt ogd | HHd §1' U fRed e
sl whl F9ee |

OR / 3teran

‘Directing is management in action’. In the light of this statement state any six points of
importance of directing function of management.

‘Torameliiet geie & FE9M ®1' 39 oA & il § EvH & W & fhl ©: fogsll &1 oo
HIT |
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28. ‘Some people regard speculation as nothing but gambling and consider it as an evil’ ? Do 6
you agree with this statement ? Give reason in support of your answer by clearly stating
the meaning of speculation.

"F M G SR FB Tl dfcsh 3T THSd § 3 T8 T I HEG & | F AT 39 HUA
Y GgHd §7 e & o1 1 T ®9 Y Seoid I U A SR & TH H HROT G|

OR / AT

“The amount of working capital requirements varies from business to business and from
period to period.” In the light of this statement explain any four factors affecting the working
capital requirements of business.

‘SEe qit S STEvIshad Ush SaHE § TR S99 Ud U 37y 9 gud safy # fa= gt
T’ T HUF T YHN H Th AT F R IS ht SAYIshdl I FHIfTd H a1l fh=l TR
] hl THHAET |

29. ‘The marketing concept is characterised according to the philosophy of the producer’. 6
Explain any four such marketing philosophies.

UM STIYRON ScTeeh o 3 o TN W Fordl ¢ I WEt foh=l 9r foqum staemonsii i
TR |
OR / A9aT

‘Advertising today benefits not only the business houses who manufacture the products,
but also the consumers and the society’. Explain how ?

‘TS TR 9 7 hael STEh] I Y €, Sifceh TMgehl SR TS o foIq off 39 oy €1’ TH=msy
FY?

30. ‘Franchise is a form of retailing wherein two parties enter into an agreement in which one 6
party authorises others to sell on produce and sell specified goods and services’. In the
light of this statement state any six characteristics of franchise.

‘Y aTeS T TR 1 el AR A9y § 59 <1 ue1 v wmeial 3 ¢, 98 T 99 o ue
=1 Frerifia sreqetl steren Aanedi 1 S S1eeT Scred Y 9w & fau tfushd e ®1' 39 e
% gkl B s i Rl ©: fomivaiei w1 3o Hifsr |

OR / 31T

State any six roles that consumer organisations perform to protect the consumers from
being exploited from business.

YIRS §RI STHISASA! ohl SHAEE § B aTel SN0 § T&0T 7q Fearfed st Senett fohel
B: kel 1 Secid HIfT |
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This Question Paper consists of 30 questions and 7 printed pages.
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2.

General Instructions:

1. Candidate must write his/her Roll Number on the first page of the Question Paper.

2. Please check the Question Paper to verify that the total pages and total number of questions contained in the
Question Paper are the same as those printed on the top of the first page. Also check to see that the questions are
in sequential order.

3. Making any identification mark in the Answer-Book or writing Roll Number anywhere other than the specified
places will lead to disqualification of the candidate.

Write your Question Paper code No. 64/ OSS / 2-B on the Answer-Book.

5. (@)  The Question Paper is in English/Hindi medium only. However, if you wish, you can answer in any one
of the languages listed below :

English, Hindi, Urdu, Punjabi, Bengali, Tamil, Malayalam, Kannada, Telugu, Marathi, Oriya, Gujarati,
Konkani, Manipuri, Assamese, Nepali, Kashmiri, Sanskrit and Sindhi.

You are required to indicate the language you have chosen to answer in the box provided in the Answer-
Book.

(b)  If youchoose to write the answer in the language other than Hindi and English, the responsibility for any
errors/ mistakes in understanding the question will be yours only.

| T
1. wenefl -9 o T8l T8 T STUAT STIshRHIH 3T ford |
2. HUAIYIA-UF I W4 o TR YA-UF % el TSI AT YT bl S & G § TS Yo U o Hed W B9 €139
I A WA= o IR A R g wis wUH E
3.  SW-Yfede § qeam-fag o ereren fafde Tl & sifaftaa &l of sgshmier foram W wdenedf 1 erimg 3w
SRR
4. 3T IW-YRR W YLH-95 1 Fie G&a 64/ 0SS /2-B fad |
5. (&) TA-UF haa fEdt/ it | g1 i o, afe ome = ar = < e foredt e v H SR gehd € -
JuTeHl, HYHRT, Hehd IR et |
F1 IR-Yfereht B fou Tu st ¥ foad for oma fhm oo o s forw @ €1
(@) afg o & wd A0t & eifaltaa feet o= wmw & SR fawd & 9 99 &1 g9ee ¥ 29 9
Ffedi / Tafaal s SR hae SR Bl |

=

64/0SS,/2-319-B | ie [ Contd...

Unnati Educations
9899436384, 9654279279



BUSINESS STUDIES
TR 3T

(319)
Time : 3 Hours | [ Maximum Marks : 100
U : 3 94U ] [ gutiek : 100
Note : (i)  All questions are compulsory. There is no overall choice, however, alternative choices

are given in some questions. In such questions, you have to attempt only one choice.
(i) Marks allotted are indicated against each question.

(iii) Each question from Question Nos. 1 to 10 has four alternatives - (A), (B), (C) and (D)
out of which one is most appropriate. Choose the correct answer among the four
alternatives and write it in your answer-book against the number of the question. No
extra time is allotted for attempting multiple-choice questions.

fdor: () W uw H e | ol we-um H ferhed T €, R oft w5 vl | ariafen faened 1 U@ Wt
T B TR Uk & foehed 1 ST T R
(i) TR YT A ITH 3k TN T ¥ |
(i) T H@N 1 Y 10 T F I F § =R faswhed - (A), (B), (C) den (D) few mw &, fi & ww
T U & | ORI ket § | 9E I g a9 A SW-YReaeht H 9 G F " St
ford | og-foashedt aeAl o T stfafea w9 =&t e s |

1.  Which of the following is not an element of delegation ? 1
(A) Assignment of Responsibility (B) Granting Authority
(C) Creating Accountability (D) Decentralization
71 # 9 9 W S 1 TH T T 82
(A) TS A1 Fio (B) IfyeRR ol
(C) el fFuiftd e (D) foh=tento
2. Which of the following is not a step in the selection procedure ? 1
(A) Unsolisited Applications (B) Screening the applications
(C) Checking references (D) Issue of appointment letter
71 5 9 S | == Aisha 1 T =10 TR 8 7
(A) STIfelq sTrereT (B) TS Wl Y S
(C) Gt &t Sir= (D) frgfea o S &

(O 10]
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3.  Debentures that are repayable on a specified date are called : 1

(A) Redeemable debentures (B) Convertible debentures
(C) Secured debentures (D) Registered debentures
e fafere fafer o <o BT e €
(A) ST o (B) UREda Huas
(©) e HT (D) i o
4.  This principle of management states that placement of man and materials should be properly 1
made :
(A) Unity of Command (B)  Unity of Direction
(C) Scalar Chain (D) Order
et o1 I8 TagI Sooid 3l © T 90 3 |relt S o1 3fer sHaen e =nfey :
(A) ST T Tl (B) T =t waan
(C) HIH e (D) EHfed e
5.  Under which of the following Consumer Right a consumer has a right to receive knowledge 1
and skill to become informed consumer ?
(A) Right to be informed (B) Right to choose
(©) Right to be heard (D) Right to consumer education
et 6 9§ form IuMisr 1R o ST=ld Weh SUMISKT ohl Ueh g UMK o o farw I qen
IR T FLA B SRR T2
(A) T T 1 AfER (B) = W SR
(C) Yo 1 AHR (D) Ui freT 1 AfURR
6.  Which of the following methods of pricing is used for introduction of new products ? 1
(A) Competition Based Pricing (B) Demand Based Pricing
(C) Cost Based Pricing (D) Objective Based Pricing

e | geaftaio &t oF =t fafy 7o scrl ot 9ISk # 3arA & e 39 St S § 2
(A) gfafirn snenfa geafraio (B) HIT Ra oAy

(C) <mTa 3Tenid FeAHERo (D) <&F 3MeTRd JeafuRo
7.  Under functional foremanship who among the following has to ensure that output agrees to 1
the standard of quality set by the planning department :
(A) Inspector (B) Speed Boss
(€) Gang Boss (D) Time and Cost Clerk
FHATTHR TS & T=<Td 0 | 9§ A I8 GHAaa oar ¢ foh Scare dremn fasm gry wenfud Toramn
! & 3TTET T :
(A) e (B) TIfd Ak
(C) el Ak (D) §HI Te AN feafaen
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8.  The function of marketing that involves collection and analysis of facts relevant to various 1
aspects of marketing is called :

(A) Product Planning and Development
(B) Marketing Research

(C) Standardisation and Grading

(D) Promotion of the Product

forqur 1 g v e foqum & Hefea fafa=t Teqeii o fore qedi o6 Sugor &R favery afmfed

S, FEA @ :
(A) G A iR faem
(B) foum @y
(C) Wi 3R FufieTor
(D) 3IE 1 Hareld
9.  Which of the following is not an element of marketing mix ? 1
(A) Publicity (B) Product (C) Promotion (D) Price
7 # | - foraoe fag 1 o ek T2 72
(A) TER (B) 3R (C) Yadd (D) T
10. The maturity period of this money market instrument ranges from 15 days to one year : 1
(A) Call Money (B) Treasury Bill
(C) Commercial Paper (D) Certificate of Deposit
3G T ISR 95 o IRgeear 7afy 15 fe7 & u o et ©
(A) HIT g (B) ¢RI faa
(C) anfurfsarer 9ol (D)  STHI JHIUGS
11. Explain ‘Remuneration” and ‘Order” as principles of management. 3

‘iR gfhes’ den  Ifad SHaeen’ w1 oY & fagi o 9 § 9Hee |

12. Describe the various types of products on the basis of tangibility. 3
TA&qdl o STHR T fafq= YR & 3161 1 I i |

13. Distinguish between “advertising’ and “publicity’ on the following basis : 3
(a) Payment (b) Identified Sponsor (c) Purpose
“foqma’' T ‘yER' H T o YR W =R i

oo

(@) A (b) Ffeed 9gam & YRS (c) <w&F
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14. Explain the importance of business finance by giving any three points. 3

e o fomg <0 gU e fod & Al 1 SmemET |

15. Name and explain the concept in organising that refers to the systematic effort to delegate 3
authority at all levels of management and in all departments.

TS hl IH STGYNON 1 H ST q21 THART fSdent 219 37 swHeg 9ol 9 § f59eh g/ 9eivq &
[t Tl o wue fayri § SAfeerr 3faor 2 & |

16. State any four benefits of training to employees. 4

FHHART 1 ATeT01 & Tl aR i o1 Seeig Hifeg |

17. Explain any four points that highlights the nature of principles of management. 4

&Y o TIGTI Fl THfd W GhRT Se arelt fhel =R fogsii @l a9emu |

18. State any four characteristics of a stock exchange. 4

IR ISR i forgi =R fagiomansti =1 Seorg wifg |

19. Explain any two elements of promotion mix. 4
wordA T o forl 1 qeell =l wHeET |
20. ‘Wholesalers and retailers provide useful services to both producers and consumers’. In the 4

light of this statement explain the role of middleman in the Chain of distribution.

“olieh Tershel Td e Tashal ScaTeehl Td STHTEIeT ST o1 ST Jamd UM id &1’ 39 U &
gehtel | foraeor sfaret | wemei st yfyent sl SHEET

21. Explain any five objectives of management. 5

a4 o gl di= Segdl ol 9HesT |

22. Explain any five points of importance of external trade. 5

I AR % Tecd o foheal aia fogail o1 wmemsu |

23. Explain any five objectives of “‘Marketing’. 5

“foqum’ < Tl o= Sedl &l 9HEET |

(O 10]
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24. With the help of any five points explain the role of small business in India. 5
fereel e fergail ot Terdr ¥ wRd o e ST &t JfHehT 1 To=Ey |

25. State any five points of importance of communication. 5

U0 % T & Tl ar fargail 1 Seora wiferg |

26. ‘The marketing concept is characterised according to the philosophy of the producer’. Explain 6
any four such marketing philosophies.

“fIqUM TR IcTeSh o T o YR W Todl §1' U forl =R faque staumonsy &l
THART |
OR / 3195am

‘Advertising today benefits not only the business houses who manufacture the products,
but also the consumers and the society’. Explain how ?

‘TS TR O 7 hael STCh] ol Y €, Sifcsh TTgehl SR TS o foIq off 39 oy €1’ TRy
FH?

27. ‘Some people regard speculation as nothing but gambling and consider it as an evil’ ? Do 6
you agree with this statement ? Give reason in support of your answer by clearly stating the
meaning of speculation.

‘FT AN AT hl 3R o T Al Jo T ¢ 31X 30 TH S U €1 F 3 39 FUH
Y TETd 7 Hears o 31¢f T TR €Y ¥ Ieoid A gL T W ok THA | FwRoy e |

OR / AT

“The amount of working capital requirements varies from business to business and from
period to period.” In the light of this statement explain any four factors affecting the working
capital requirements of business.

‘TR qSit S STEvIshad Ush S| § TR S99 Ud U 37y 9 gud safy # fa= gt
T’ T8 HUF T YHW H Th AT F R IS ht SAYIshdl I FHIfTd HH a1l fh=l TR
HReh] hl THHAET |

28. ‘Planning is of great importance to management. Inspite of this fact it suffers from many 6
limitations’. Explain any three such limitations.

‘geier % AU fRieH 1 Tcafush Heed ®1 39 % e[S 9kt ogd °f e §1' U fRed =
sl -l T9EE |
OR / rerar

‘Directing is management in action’. In the light of this statement state any six points of
importance of directing function of management.

‘fopameiier yeie & feM 81 30 %R & g § fdvH & wea & fol ©: fagedi o1 Seora
HITST |
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29. Is management a ‘Science’ ? Explain. 6
1 Yeiel O T’ 82 wwEEy
OR / gt

The three levels of management taken together form the “hierarchy of management’. Explain
the functions, positions and relations of different levels of management with the help of a
diagram.

TaY % A TR GIH €9 Y YE F WUH 99§ | T e a6t meEd @ yeey & fafys w)li w6
T, GGl Tel HESHl ohl THEATRY |

30. Identify and give the meaning of a large scale retail trade which is owned by a cooperative 6
society. Also, state any four merits of this retail trade.

39 IS M & Fehl AR i T T 39k 27¢ Sy 9 | w@nfia T et afifa &1
T | 3H Feh AR & fhzl aR Al 1 Sooi shife |

OR / 3A9aT

“The business people generally face a number of problems in the process of foreign trade.
Explain any four such problems.

‘G dTel TR Fishan B @i ol Sigd © hiSATZEl o1 WEAT hi dedl § | UE fRl 9r
FHicATEdl i TR |
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This Question Paper consists of 30 questions and 7 printed pages.

39 U9F-US § 30 YUY e 7 Yfed 7S ¥
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ST
SET/%2 | C

BUSINESS STUDIES
TR 3TSTT

Day and Date of Examination :

(witer =t foor g fomtien )

Signature of Invigilators :

( Frirerant o g&Ta) 1.

2.

General Instructions:

1. Candidate must write his/her Roll Number on the first page of the Question Paper.

2. Please check the Question Paper to verify that the total pages and total number of questions contained in the
Question Paper are the same as those printed on the top of the first page. Also check to see that the questions are
in sequential order.

3. Making any identification mark in the Answer-Book or writing Roll Number anywhere other than the specified
places will lead to disqualification of the candidate.

Write your Question Paper code No. 64/ OSS / 2-C on the Answer-Book.

5. (@)  The Question Paper is in English/Hindi medium only. However, if you wish, you can answer in any one
of the languages listed below :

English, Hindi, Urdu, Punjabi, Bengali, Tamil, Malayalam, Kannada, Telugu, Marathi, Oriya, Gujarati,
Konkani, Manipuri, Assamese, Nepali, Kashmiri, Sanskrit and Sindhi.

You are required to indicate the language you have chosen to answer in the box provided in the Answer-
Book.

(b)  If youchoose to write the answer in the language other than Hindi and English, the responsibility for any
errors/ mistakes in understanding the question will be yours only.

| T
1. wenefl -9 o T8l T8 T STUAT STIshRHIH 3T ford |
2. HUAIYIA-UF I W4 o TR YA-UF % el TSI AT YT bl S & G § TS Yo U o Hed W B9 €139
I A WA= o IR A R g wis wUH E
3.  SW-Yfede § qeam-fag o ereren fafde Tl & sifaftaa &l of sgshmier foram W wdenedf 1 erimg 3w
SRR
4. A IW-YRRT W YLA-95 1 Fie g&m 64/ 0SS/ 2-C fag |
5. (%) TA-UF haa fEdt/ Ot | g1 R o, afe ome = ar = < e foredt e v H SR gehd € -
JuTeHl, HYHRT, Hehd IR et |
FU1 IR-Yfereht B fou Tu st ¥ fod for oma fhm amon 7 s form @ €1
(@) afg o & wd 10t & eifaltaa feet o= wmw & SR famd & 9 99 &1 g9ee ¥ 29 9
FAfedi / Tafaal s FHER hae SR BT |
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BUSINESS STUDIES
TR 3T

(319)
Time : 3 Hours | [ Maximum Marks : 100
U : 3 94U ] [ gutiek : 100
Note : (i)  All questions are compulsory. There is no overall choice, however, alternative choices

are given in some questions. In such questions, you have to attempt only one choice.
(i) Marks allotted are indicated against each question.

(iii) Each question from Question Nos. 1 to 10 has four alternatives - (A), (B), (C) and (D)
out of which one is most appropriate. Choose the correct answer among the four
alternatives and write it in your answer-book against the number of the question. No
extra time is allotted for attempting multiple-choice questions.

fdor: () W uw H e | ol we-um H ferhed T €, R oft w5 vl | ariafen faened 1 U@ Wt
T B TR Uk & foehed 1 ST T R
(i) TR YT A ITH 3k TN T ¥ |
(i) T H@N 1 Y 10 T F I F § =R faswhed - (A), (B), (C) den (D) few mw &, fi & ww
T U & | ORI ket § | 9E I g a9 A SW-YReaeht H 9 G F " St
ford | og-foashedt aeAl o T stfafea w9 =&t e s |

1.  The function of marketing that involves collection and analysis of facts relevant to various 1
aspects of marketing is called :

(A) Product Planning and Development
(B) Marketing Research

(C) Standardisation and Grading

(D) Promotion of the Product

forqur =1 arg v e foraum § Hefem fafa= qeqeii o foae ae=di o1 Sugor oiR favermo wftafed
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2. A contract whereby one can use the assets of the other with due permission of the owner on
payment of rent without purchasing them is called :

(A) Foreign Investment (B) Lease Finance
(C) Retention of Profit (D) Cash Credit

T U 1A foreen 3t=wia T afed forelt 3171 =afaa sht aieeafaa st ST Hifersh ot Wedfd §
3% TR fom foRmn A e 9 Tkl ©, Heamdl © ¢

(A) o fam (B) gl W fariter
(C) i =1 He (D) I €
3.  The maturity period of this money market instrument ranges from 15 days to one year :
(A) Call Money (B) Treasury Bill
(€) Commercial Paper (D) Certificate of Deposit
3G T ISR 951 o IRgeear 7afy 15 fa7 | u o et ©
(A) HITH (B) gt fore
(C) =nfursareh 9ot (D)  STHI JHTIGS
4.  This principle of management states that placement of man and materials should be properly
made :
(A) Unity of Command (B)  Unity of Direction
(C) Scalar Chain (D) Order
TEg 1 78 FHGTI Seoid T § o gw i wmlt <91 6t Sfea =rereen g1 =feT -
(A) STEW A T (B) w1 T
(C) M e (D) wHf=d e
5.  Under functional foremanship who among the following has to ensure that output agrees to
the standard of quality set by the planning department :
(A) Inspector (B) Speed Boss
(€) Gang Boss (D) Time and Cost Clerk
FIATTER TS & F=td =1 H 9§ Fi9 I gifeaa owar © fob Scarea drern faumt gry zenfd Toramn
I 6 SNICU) g
(A) e (B) Tifd rIeR
(C) el Ak (D) 49¥ wd A fafues
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6.  Which of the following type of organisation is managed by officially appointed managers ? 1

(A) Informal (B) Formal
(C) Both (A) and (B) (D) None of the above
=1 # § form YR & G1eA o1 yaY Afueiies w9 A fgaa for T yeieenl gra foren s €2
(A)  STHHEI (B) A=
(C) <M (A) qe (B) (D) WK H 9 hIE &l
7.  This function of management helps in getting right people, for the right job and at the right 1
time :
(A) Planning (B) Organising (C) Staffing (D) Directing
Yeiel 1 I8 h1E Stad IHd R, 3fad Ue & foaw qen sfea <l o1 9 3 H 9erdl 9eH 3Tl ©
(A) e (B) HeH (C) frgfamshzo (D) fdem
8.  Which of following is a Market according to “Area’ ? 1
(A) Wholesale Market (B) Retail Market
(C) Rural Market (D)  Fruit Market
frafafead § ®F 91 9SR ‘&' % ATER § ?
(A) ik TSR (B) WU &SR
(C) UTHToT TSR (D) el ol STSIR
9. The channel of distribution in which there is one middleman i.e., retailer is known as : 1

(A) Zero Stage Channel of distribution
(B) One Stage Channel of distribution
(C) Two Stage Channel of distribution
(D) Three Stage Channel of distribution

T foaawor e e T gerey stiq Feet foshar 21 € ST ST §
(A) I T faaw qrem
(B) Ush wi{i¥ foawur dieay
Q) < = oo wrem
(D) <M T faawor AreaH

10. In case the aggrieved party is not satisfied with the order of the state commission he can 1
appeal to the National Commission with in how many days of passing the order ?

(A) 30 Days (B) 45 Days (©) 60 Days (D) 75 Days
T 3TN & AR ¥ A A W W fufed uer 39 favg TH ey o1 WIRd 81 & fohad fea &
I T A § 37l SRR oY Fehdl © 2

(A) 30 fa (B) 45T (C) 60 fea (D) 75 f@
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11. Explain the importance of business finance by giving any three points. 3

g 4 fowg <d gU Haditaes fad & ol ol 99ems |

12. Name the function of management that harmonises group efforts so as to achieve common 3
objectives. Also list any five characteristics of this function.

Ta % 39 HIE AW T S HHE IR h WA o T TR F Tl H ThEar A g1 39
1 i foprel ure fosroansti st g off s

13. Name and explain the concept in organising that refers to the systematic effort to delegate 3
authority at all levels of management and in all departments.

TS hl IH STAYNON 1 AH SIFSTT q2 THART fSdent 319 37 swHeg 9ol 9 § f59eh g/ 9eivH &
[t Tl o wue fayri § iR 3faeor 2idn & |

14. Explain ‘Promotion of the product’ as a function of Marketing. 3
'3CTE 1 el <Rl ToIqUH % Tk ol o TG H HHAEC |

15. Describe the various types of products on the basis of tangibility. 3
TA&qdl o STHR T fafq= YR & 36T 1 I i |

16. Explain ‘Initiative’ and “Esprit de Corps” as principles of management. 4

‘U8 HIA ki &THAT TAT ' WEANT hit AT Rl Yaid o TGl o ®9 H G0 |

17. ‘Wholesalers and retailers provide useful services to both producers and consumers’. In the 4
light of this statement explain the role of middleman in the Chain of distribution.

otk Torshel Td e Tashal ScaTeeh! Td STHTERIeT SHi o1 ST Jamd UM d &1’ 39 A &
gehtel | foraeor et | wemei st yfyent sl SHEET

18. Explain ‘Awareness Programmes’ as means of Consumer Protection. 4

IYVHAT TI&TUT o HEA o B9 H  SIFSehdl hIashHl’ sl GHAST |

19. Explain the need for business finance with the help of any four points. 4

forgl 9R forgail ol Teman ¥ Faaifaeh fox i sTewaehdl i IHET |

20. State any four benefits of training to employees. 4

HUET bl FIRNI0T o fohgl TR 4l 1 Soeid hifed |
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21. Explain “Work Studies” as techniques of scientific management. 5

SR Yoie, <kl Tafedil o ®9 § ‘o ATl Sl THAET |

22. State any four benefits of training to employees. 5

HU=IRET =h! F&T0 § BH 91t for=l IR ol ohl Soei@ hifeid |

23. Explain any five points of importance of external trade. 5

eI AR % Teed o foheal e fogail o1 wmemsu |

24. With the help of any five points explain the role of small business in India. 5

fereel e forgail ot Terdr ¥ wRd o e ST ot JfHehT 1 To=Ey |

25. Explain any five objectives of “‘Marketing’. 5

“foqum’ < Tl o= Se9dl ol 9HSeT |

26. ‘The marketing concept is characterised according to the philosophy of the producer’. Explain 6
any four such marketing philosophies.

“faqUM TR IcTeh o <9 o YR W Fordl §1' U forl = faque staumonsy
THART |
OR / 319ran

‘Advertising today benefits not only the business houses who manufacture the products,
but also the consumers and the society’. Explain how ?

‘TS TR 9 7 hael STCh] hl A1Y €, Sifcsh TMgehl ST’ TS o foIq off 39 oy €1’ T9=msy
FH?

27. Is management a ‘Science’ ? Explain. 6
ERIRCERCEE LA PR L el
OR / e

The three levels of management taken together form the “hierarchy of management’. Explain
the functions, positions and relations of different levels of management with the help of a
diagram.

a9 o I W) GIE 9 9 ' JEY & HuH 99 § | T T o SeEd 9 Yo & fafee w1
HrEl, IR Ue T sl THET |
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28. ‘Planning is of great importance to management. Inspite of this fact it suffers from many 6
limitations’. Explain any three such limitations.

‘geier % AU fRieM 1 oTcafush el ®1 39 % e[S 9kt ogd °f A §1' U fed e
sl whl FHeE |
OR / rerar

‘Directing is management in action’. In the light of this statement state any six points of
importance of directing function of management.

‘fopamelier yeier & FeM 81 30 %R & g § fdvH & wea & fohl ©: fagedi o1 Seora
HIfST |

29. ‘Some people regard speculation as nothing but gambling and consider it as an evil’ ? Do 6
you agree with this statement ? Give reason in support of your answer by clearly stating
the meaning of speculation.

"FB M G B SR FB Tl i 3T THSd § 3R T8 T I AEG & | F AT 39 HUA
Y FeHd §2 Gears & o1 1 T F9 W Seoid I U A SR & THA H SR S|

OR / 3teran

“The amount of working capital requirements varies from business to business and from
period to period.” In the light of this statement explain any four factors affecting the working
capital requirements of business.

‘Ee qSit S STEvIshad Ush o § TR S99 Ud U 37y 9 gud safy # fa= gt
T’ T8 HUA T YHW H Th AT F R IS ht SAYIshdl I FHIfTd H a1l foh=l TR
el hl THHAET |

30. ‘External Trade is an important indication of the economic condition of a nation’. In the 6
light of this statement explain any four points of importance of external trade.

‘IR AR Teh T i 7k fearfa 1 ek Sa1 €1 39 F9F & Yo § a1l AR & Hed o
fordl =R forgatl ! TR

OR / AT

What is the main objectives of Consumer Protection Act, 1986 ? State its four salient
features.

U TXET0 ST 1986 o1 THE eI 1 €2 6! UK YW Tagroarsti w1 Seor@ ity |

-00o0-

EE
64/0SS/2-319-C | we

Unnati Educations
9899436384, 9654279279



Unnati Educations
9899436384, 9654279279





